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TOGETHER, EVERY STEP OF THE WAY

As we move into what’s next for our small businesses, digital marketing and online selling
have firmly taken a position at the forefront. Creating and optimizing a website,
using customer relationship management (CRM) and building a business presence
on social media have gone from “someday” to “right now.”

DIGITAL MARKETING:
FIVE THINGS TO KNOW ABOUT GOOGLE SHOPPING FOR SMALL BUSINESS

Recently, it’s been more important than ever to gain advantages and stand out among your
competition. You may have already taken steps like sanitizing your store, preparing your team
for new shopping and selling processes, and reevaluating your product mix. It’s also time to
help your customers (and potential customers) find you, and the products you sell.

Online search is the most popular way consumers look for a retailer or product.
One online tool that could help you level the competitive playing field is Google Shopping.
This tool is very popular with merchants. In fact, a recent eMarketer/Merkle study showed
that Google Shopping made up 29% of retailers’ search ad budgets in Q4 2019.

NOTE: Google is currently allowing small businesses to use this tool at no charge, rather than
the usual pay-for-play bidding model. This is subject to change at any time.
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1. GOOGLE SHOPPING IS DIFFERENT THAN GOOGLE SEARCH
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FIVE THINGS TO KNOW ABOUT GOOGLE SHOPPING

Most people know how to conduct an online search with Google (enter a search term, get a list of results). A more
sophisticated online shopping tool, called Google Shopping, can help you potentially show up more frequently in search
results, to customers who are more likely to be buyers than shoppers.

This tool could help you become more visible than your small business competitors, and even help you compete against
big-box retailers. In this example, Google Shopping is selected rather than All.
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When a consumer searches for a
product (an Ashley ottoman in this
example) using Google Shopping, they
will see multiple (sponsored) results
for that product from more than one
store.

These results may include online-only
stores, stores with websites or
brick-and-mortar stores.

The consumer can then choose the
search result/store to click for more
information or to purchase.
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FIVE THINGS TO KNOW ABOUT GOOGLE SHOPPING, CONTINUED

2. KEEP IT LOCAL: AVAILABLE NEARBY FEATURE

When a consumer checks the “Available nearby” filter, the search results will
narrow to what is available in their local area. This can be good news for you,
because the product from your store appears alongside products from larger
retailers, including big-box stores. Think of this as an excellent equalizer.
Having the ability to show up in these filtered searches could result in
additional website traffic, store traffic and more sales for you.
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3. GET STARTED: SETUP IS SIMPLE
Once you decide to use Google
Shopping, you only need a few pieces
of information to get started. The

first step is to register on the Google
Merchant Center.

Google offers step-by-step
instructions for getting started and
effectively and successfully using

Google Shopping.

Here is an overview of the basic steps
to get started. First, go to: merchants.
google.com

» Create your Google Merchant
Account (you’ll need a Gmail
account, or create one).

» Enter your basic business
information.

» Sign up for Google Shopping.

 Verify your URL with Google.

» Set up your product feed. Your feed
is a list of your products for sale that

you would like displayed on Google
Shopping.

» Keep in mind that you must update
product listings every 30 days to
keep them from expiring.


https://support.google.com/merchants/answer/188924?hl=en&ref_topic=3163841
https://support.google.com/merchants/answer/188924?hl=en&ref_topic=3163841
https://support.google.com/merchants/answer/2660968?hl=en&ref_topic=3163841
https://merchants.google.com/signup/?hl=en&fmp=1&utm_id=bkws&mcsubid=us-en-ha-g-mc-bkws&_ga=2.88678941.720264571.1590700488-252767999.1590700488&_gac=1.37340820.1590700488.EAIaIQobChMI8YrYzZv46AIVuR6tBh3yEw8bEAAYASAAEgJ0hPD_BwE
https://merchants.google.com/signup/?hl=en&fmp=1&utm_id=bkws&mcsubid=us-en-ha-g-mc-bkws&_ga=2.88678941.720264571.1590700488-252767999.1590700488&_gac=1.37340820.1590700488.EAIaIQobChMI8YrYzZv46AIVuR6tBh3yEw8bEAAYASAAEgJ0hPD_BwE
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FIVE THINGS TO KNOW ABOUT GOOGLE SHOPPING, CONTINUED

4. EXPLORE AND USE THE GOOGLE
MERCHANT CENTER

Google Merchant Center is your
central hub that helps you display all
your Google Shopping information,
including campaigns, products and
reporting, in one place. Google has
organized their hub into easy-to-use
sections.

Overview

The Overview page lets you quickly
see any announcements, as well
as a summary of your programs
(like Google Shopping campaigns)
and how they are performing. You
can click any of the data for more
information.

Products

The Products page helps you manage
your product lists/feeds. You can also
create and upload feeds right on this
page. These feeds are how you tell
Google what products you want to
display/feature and their details.

Performance

The Dashboard page provides a quick
snapshot of overall campaign and
product performance.

Growth

The Growth page offers ways to get
the most out of Merchant Center.
You can see d list of personalized
Opportunities to improve your
business.

'https://www.forbes.com/sites/johnellett/2018/02/08/new-research-shows-growing-impact-of-online-research-on-in-store-purchases/#38a40ec816a0

5. BOTH CUSTOMERS AND SMALL BUSINESSES CAN BENEFIT FROM GOOGLE
SHOPPING

Not only can small businesses like yours benefit from Google Shopping, but
customers can benefit as well. The tool lets them search, browse and compare
across their current favorite stores, and lets them potentially discover new stores
too. This can save customers time and provide a more personalized shopping
experience based on the product they want to buy and where they would like to
buy it.

Customers can choose to find products online, for a fully digital experience, or
find them nearby, for an in-person shopping experience. They can even purchase
many products using their Google Assistant!

Learn more about Google Shopping for small business.

Get Started With Google Shopping
Sign up for Merchant Center
Get Google Shopping Best Practices

Synchrony Connect™ This unique program offers
knowledge and tools that can help you grow, lead and
operate your business.

Need more information on our response to Coronavirus (COVID-19)?
Read more
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use of the information provided. Your receipt of this material constitutes your acceptance of these terms and conditions.

Google and the Google logo are registered trademarks of Google LLC.

© 2020 Synchrony Bank.


https://www.forbes.com/sites/johnellett/2018/02/08/new-research-shows-growing-impact-of-online-research-on-in-store-purchases/#38a40ec816a0
https://www.google.com/retail/solutions/merchant-center/
https://support.google.com/merchants/answer/188924?ref_topic=3163841&hl=en&visit_id=637266448809665072-4223229109&rd=1
https://support.google.com/merchants/?visit_id=637266448809665072-4223229109&hl=en&rd=2#topic=7257844
https://www.synchrony.com/

