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A website is an essential part of any business marketing plan — and it can help
expand your reach, customer base, and provide opportunities for generating
revenue. Your website not only provides information about your business,
products, and services, it can also be a great place to tell your customers that you
have financing available.

According to a 2021 Synchrony survey, 87% of all major purchase shoppers who
researched financing online used the retailer’s website.! In fact, 25% of shoppers
are completing their journey without ever entering a store, up from 16% in 2019.

Having a website is a key marketing and sales tool. But, having a great website
could help you be even more successful. Here are five steps to take to build and
optimize a small business website.
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1. DETERMINE HOW YOU’LL USE
YOUR WEBSITE

A simple, well-organized website can be incredibly effective
for a small business. First, decide the role your website will
play in your business. It could be strictly informational, or you
could use it to sell your products and services. It could stand
alone, or it could integrate into other systems, like your POS.

Once you’ve decided what you want your website to do, then decide what success looks like. This could be
things like tracking how many visitors you get, or how much revenue the site generates.

2. CHOOSE YOUR TOOLS &
BUILD YOUR WEBSITE

Now it’s time to create your website. In the past,
you may have had to hire a web designer and a
developer, and spend considerable money on a
website. Fortunately, now you can create your own
website in as little as a few hours, at minimal cost.
And, you don’t need a lot of computer skills to make
a site that could work for your business.

For a simple site, consider a website building tool,
such as Wix, GoDaddy, or Square.? These products
make it very easy for you to add your messages,
images, and organize the site. Once you’ve mapped
out your site, then you can load product descriptions,
images, and other information.

3. MAKE A PLAN & CREATE
YOUR SITE

After you’ve built and launched your website, you

may want to add on tools to help with promoting your
website, managing your customer relationships, and
adding more robust cart features, including financing.

Here are some ideas to get you started:

« Integrate your social media channels using plug-ins
or the template provided on your website builder.

» Add a blog to your website using a content
management system add-on or as part of your
website builder.

« Integrate your customer relationship
management software to help you track your
customer data and market to your customers.

« If you'd like to sell via your website, add in an
eCommerce platform for online sales, if you don’t
have that functionality already available.

» Consider financing extensions for eCommerce
so your consumers can apply and buy online using
revolving credit and installment loans.

» Google Analytics offers a platform for free
insights on your website’s performance and
connects to other free products to help you test
different updates.


https://www.synchronybusiness.com/insights/crm-software-for-small-businesses.html?intcmp=NoOff_synchronybusiness_blog_body-blog-image_ext
https://www.synchronybusiness.com/insights/crm-software-for-small-businesses.html?intcmp=NoOff_synchronybusiness_blog_body-blog-image_ext
https://www.synchronybusiness.com/insights/crm-software-for-small-businesses.html?intcmp=NoOff_synchronybusiness_blog_body-blog-image_ext
https://www.synchronybusiness.com/platforms-integrations.html?intcmp=NoOff_synchronybusiness_blog_body-blog-image_ext
https://analytics.withgoogle.com/?intcmp=NoOff_analytics_blog_body-blog-image_ext

_=] Synchrony Connect synchrony

4. KEEP IT FRESH

A website is a living, breathing tool. Think of your website as a way
to have an ongoing conversation between your business and your
customers and prospects.

Keeping your website up-to-date and fresh doesn’t have to be
complicated. This can be as simple as adding new products, and
deleting products no longer available. A quick way to refresh your
site is by changing the messaging on your homepage. Add news
about sales and new products, to keep customers engaged.

W "% 5. ANALYZE & OPTIMIZE
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5‘1 | It’s important to track the performance of your website
using the goals and metrics you chose before you launched
your website. Measurements like number of website visitors
and website revenue can show you if you are going in the
right direction.

If you aren’t satisfied, you can make changes to your
website to see if performance improves. You could

change the image on your homepage to better represent
your business, or add more information to your product
description. Only test one thing at a time to get a clear
result. Even a few hours a month spent updating, testing,
and refining your website can pay off with a more engaged
and loyal customer base.

For more information or to connect with an expert, contact us at synchronyconnect@synchrony.com.

Synchrony Connect is a value-added program that lets Synchrony partners tap into our expertise in areas beyond credit. It offers knowledge and tools that can
help you grow, lead and operate your business.

This content is subject to change without notice and offered for informational use only. You are urged to consult with your individual business, financial, legal,
tax and/or other advisors with respect to any information presented. Synchrony and any of its affiliates (collectively, “Synchrony”) makes no representations
or warranties regarding this content and accepts no liability for any loss or harm arising from the use of the information provided. Your receipt of this material
constitutes your acceptance of these terms and conditions.
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